District Executive Report to the District 8/17/2010
Membership – We are heading into a very important time of the year as we recruit a majority of our new Scouts during the Fall Sign-up for Scouting period.  Hopefully, promotions are making their way into your community via newspaper press releases, radio PSAs, TV ads, and other promotions that may include yard signs, posters, fliers, and brochures.  The most important part of sign-ups is the “Boy Talk”.  This is when myself and local leaders, if available, go to the schools to talk to kids about joining the Boy Scouts.  The goal is to get the young people excited about Scouting that they run home after school and drag their parents to the sign-up night if needed.  Of course some families are Scouting families do not need quite the coaxing.  To see updates on the sign-up for Scouting across the District, please see the Sign-up for Scouting report in the top stories section online.  I will keep all interested posted on how many new kids that we have recruited as well as our total membership in the District. 
Popcorn -  Thanks to everyone for attending the popcorn training at Whiskey.  There are a lot new and exciting changes happening with Popcorn this year and I am excited about them.  Trails-End is a company who’s sole business is to make sure the Boy Scouts popcorn fundraiser is a successful.  There success is tied to our success.  The big thing again this year is online selling.  With online selling a Scout can make money for himself and his pack all year round as well as earn gift cards all year round.  The best thing about the online sell is that you do not have to handle the product, Trails-End mails is from their warehouses to the customer and the Scout gets the credit for the sale.   Of course this year as well the tins are going away.  That’s right no more collectors tin but in some case 40% more product.  Again this was found to be desired overwhelmingly in marketing studies.  If there are questions on popcorn, please contact the Wheatland District popcorn kernel, Sam Feemster at 620-566-7065.   
Money – Not a whole lot to say about Friends of Scouting, expect “Thank You!”.  You have helped the Wheatland District raise $37,000 of there $30,000 goal.  It is greatly appreciated.  You have helped provide camperships, leadership training, programs, camps, camp improvements, membership recruitment opportunities, and much more. 

Communications – I will continue to send out as needed communication to all the emails that I have in the district as well as email specifically to leaders as needed, popcorn kernels, and other groups.  However, much communication and information is on an “on-demand” basis at the Wheatland District webpage at Coronadoscout.org/Districts/Wheatland.  Here you will find updates on Sign-up for Scouting, programs, popcorn, fundraising, Council and National news. 

Program – Please check out the District’s webpage for upcoming program.  Myself and in directing the District Committee will do our best to supplement your unit programming with overriding it.  This fall Centennial Camp, Cub Scout Fall Fun Day, Military Exploring Encampment, and the Hooked on Scouting Fishing Derby fundraiser are our main events.  We will have other activities available in partnership with the Sternberg Museum, but like all of our events they are open to entire units, dens or patrols, or just individuals or families.    

